
FASHION Dreams

Fashion Life Style Photography Newz SEP-2024

C H LO E  V E I TC H

NETFLIX CELEBRITY

CASUAL BUT 

CUTE OUTFITS

LORENA

CORDERO

Haute 
Couture

Models Lifestyle



Don't say too much, show them what you have got
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COLLECTION
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Style 
is a way to say

Who You Are
without having to speak



Everyone wants to look good and some definitely want to flaunt it too. Modelling today is not 

restricted to the ramp alone. Whether print, product promotion or ad films, all fields demand good 

looking models to complement their products. 

The fashion industry is one of the most polluting industries, and one of the most energy and raw 

material intensive. For this reason, and in spite of the tenuous advances that are already being 

introduced, 2024 will be the year in which companies will have to leave their promotional and 

advertising initiatives to three, replacing them with really significant actions that will even exceed 

what consumers are already demanding today. In this way, the definitive transformation of the 

industry towards a new sustainable model will be promoted.

EDITOR'S

LETTER

Liba Khan

(Editor Fashion Dreams)
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ലോകത്ത ്നിങ്ങൾ 

കാണാൻ 

ആഗ്രഹിക്കുന്ന 

മാറ്റം ആദ്യം 

നിങ്ങളിൽ നിന്ന ്

ഉണ്ടാവണം”

Jibin Saji
(Model & Actor)

20



21



22



23



24



25



26



27



28



FASHION
Will the coronavirus pandemic, 
which has forced a rethink of so 
many industry habits, 
ultimately spawn an era of 
slower fashion with fewer 
s e a s o n a l  c o l l e c t i o n s ,  
deliveries suited to the 
weather — and fewer markdowns?

Plenty of designers and fashion 
executives would certainly 
cheer those changes.

“To be honest with you, I like 
the idea of having a slower pace 
in terms of seasonality — of 
having in the windows cashmere 

in winter and swim wear in 
summer,” said Donatella Versace, 
chief creative officer of 
Versace. “This will give us that 
time to research and create 
things that have that something 
more and special that I am sure 
will be needed to make people 
say: I want it!

“Considering that all of us — I 
mean us designers — have been 
complaining about the pace of 
fashion, about the unsustainable 
speed that the delivery calendar 
had us keep, this is for sure a 
chance to rethink a lot of 

things, including 
seasonality,”
“ I  s u p p o s e  
there’s room for 
everything. You 
can satisfy a 
v o r a c i o u s  
customer who 
needs immediate 
gratification and 
will blithely 
turn to someone 
else who is 
q u i c k e r  a n d  
cheaper, or you 
c a n  m a k e  a  
connection with 
someone un-rushed 
who can respect 
waiting for an 
order,” he mused. 
“In an ideal 
world, you have a 
choice.” 29
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Fashion is something we deal with 

everyday. Even people who say they 

don’t care what they wear choose clothes 

every morning that say a lot about them 

and how they feel that day.

One certain thing in the fashion world is 

change. We are constantly being 

bombarded with new fashion ideas from 

music, videos, books, and television. 

Movies also have a big impact on what 

people wear. Ray-Ban sold more 

sunglasses after the movie Men In Black. 

Sometimes a trend is world-wide. Back in 

the 1950s, teenagers everywhere dressed 

like Elvis Presley.

Who dictates fashion?
Musicians and other cultural icons have 

always influenced what we’re wearing, 

but so have political figures and royalty. 

Newspapers and magazines report on 

what Hillary Clinton wears. The recent 

death of Diana, the Princess of Wales, was a 

severe blow to the high fashion world, 

where her clothes were daily news.

Even folks in the 1700s pored over fashion 

magazines to see the latest styles. Women 

and dressmakers outside the French court 

relied on sketches to see what was going 

on. The famous French King Louis XIV said 

that fashion is a mirror. Louis himself was 

renowned for his style, which tended 

towards extravagant laces and velvets.

Fashion is revealing. Clothes reveal what 

groups people are in. In high school, 

groups have names: “goths, skaters, 

preps, herbs.” Styles show who you are, 

but they also create stereotypes and 

distance between groups. For instance, a 

businessman might look at a boy with 

green hair and multiple piercings as a freak 

and outsider. But to another person, the 

boy is a strict conformist. He dresses a 

certain way to deliver the message of 

rebellion and separation, but within that 

group, the look is uniform. Acceptance or 

rejection of a style is a reaction to the 

society we live in.

What is Fashion?
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“A little of what you call 

frippery is very necessary 

towards looking like the rest 

of the world.”

Fashion is a language which tells a story 
about the person who wears it. “Clothes 
create a wordless means of communication 
that we all understand,” according to 
Katherine Hamnett, a top British fashion 
designer. Hamnett became popular when 
her t-shirts with large messages like 
“Choose Life” were worn by several rock 
bands.

There are many reasons 
we wear what we wear.
Protection from cold, rain and snow: 
mountain cl imbers wear high-tech 
outerwear to avoid frostbite and over-
exposure.

Physical attraction: many styles are worn to 
inspire “chemistry.”

Emotions: we dress “up” when we’re 

happy and “down” when we’re upset.

Religious expression: Orthodox Jewish men 

wear long black suits and Islamic women 

cover every part of their body except their 

eyes.

Identification and tradition: judges wear 

robes, people in the military wear uniforms, 

brides wear long white dresses.

“ T h e  a p p a r e l  o f t  
proclaims the man.”

-Shakespeare, Hamlet

Fashion is big business. More people are 

involved in the buying, selling and 

production of clothing than any other 

business in the world. Everyday, millions of 

workers design, sew, glue, dye, and transport 

clothing to stores. Ads on buses, billboards 

and magazines give us ideas about what to 

wear, consciously, or subconsciously.

Clothing can be used as a political weapon. In 

nineteenth century England, laws prohibited 

people from wearing clothes produced in 

France.
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